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Generative Al for Social Media Posting Training: Brand Voice, Approval and Disclosure

Ref: 625_31733 Date: 31 May - 4 June 2027 Location: Milan Fees: 5500 GBP

Programme Summary

Generative Al for social media posting is the subject of this one-week training course for heads of
marketing, communications and social media, ending in a social media Al publishing playbook for one
brand. Teams now draft posts, captions and campaign assets with generative tools, yet brand voice, review
and disclosure often depend on individual habit. The programme shows how to set up governed drafting
workflows, test output against brand rules, and keep human approval before anything is published. Mars
Training Centre UK delivers this programme on generative Al for social media posting to mixed-organisation
cohorts.

The Business Case

Social channels reward speed, but generated posts that drift from brand voice, misstate facts or hide their
origin damage trust quickly. Artificial intelligence can shorten drafting for every channel, yet weak review
and inconsistent labelling add risk and rework. Leaders who define voice rules, approval points and
disclosure practice gain faster output without losing control of what the brand says.

« Drafting Cycle Time: Falls as briefs, prompts and reusable voice rules replace ad hoc drafting.

* Brand Consistency Errors: Fall as every draft is checked against written voice and fact rules before
approval.

* Reputational Exposure: Falls as disclosure, labelling and escalation rules are applied to each post

type.

Principles and Evidence Base

+ ISO/IEC 42001: The Al management system standard guides tool ownership, oversight and records in
Sessions 1 and 4.

+ C2PA Content Credentials: This provenance specification for media informs the labelling and origin
records designed in Session 3.

« Editorial Quality Control: The practice of independent review before release shapes the approval
stages built in Session 2.

Intended Participants

* Marketing leaders who own channel plans and campaign output.

« Communications leaders who protect organisational voice and reputation.
* Social media managers who direct daily drafting and publishing.

* Brand and content governance leads who set voice and approval rules.

* Legal and risk advisers who review disclosure rules.
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Typical sectors include retail, financial services, public bodies and hospitality.

Learning Outcomes

1. Participants will be able to prioritise generative Al use cases for social media by value, risk and review
effort.

. Participants will be able to construct briefs and voice rules that guide drafting tools consistently.

. Participants will be able to evaluate generated posts against brand, accuracy and platform rules.

. Participants will be able to design approval stages and escalation paths proportionate to post risk.

. Participants will be able to justify disclosure and labelling practice for generated material.

. Participants will be able to diagnose weaknesses in an existing publishing workflow and correct
them.
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Programme Structure
Day 1: Generative Al Use Cases for Social Media Posting

Where can generative tools help a social media team, and where do they add risk?

* Channel Task Inventory

* Use Case Scoring Grid

* Tool Ownership Register

+ Content Risk Tiers

+ ISO/IEC 42001 Oversight Map

Day 2: Briefs, Brand Voice and Drafting Workflow

How are briefs and voice rules written so that drafts stay on brand?

* Post Brief Template

* Brand Voice Rule Sheet

* Prompt Library Structure

* Fact and Claim Check Routine
* Draft Approval Stage Chart

Day 3: Review, Disclosure and Platform Rules

How are generated posts reviewed, labelled and aligned with platform rules?

* Draft Quality Scorecard

* Synthetic Media Platform Rule Review

* Disclosure Wording Guide

* Origin Record Template

* C2PA Content Credentials Labelling Check
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Day 4: Governance, Measurement and Escalation

How are quality, cost and incidents tracked once generated posts go live?

* Quality and Cost Measure Table

* Incident Escalation Ladder

* Correction and Takedown Protocol
* Supplier Evidence Questionnaire

* Publishing Oversight Calendar

Day 5: Applying the Tools to One Brand

Do the use case, voice, review and governance tools hold together for one brand?

* Applying the Session 1 Use Case Scoring Grid

* Testing the Session 2 Brand Voice Rule Sheet

* Running the Session 3 Draft Quality Scorecard

* Checking the Session 4 Incident Escalation Ladder

« Completing the Social Media Al Publishing Playbook

Methodology

The programme uses a structured exercise method built on anonymised post drafts, brand guidelines,
platform rule extracts and past incident summaries. Participants work in mixed marketing, communications
and risk teams on one shared brand, challenge each other's voice rules, and receive written facilitator
feedback on each exercise.

* Suggested activity: Rewriting one brief and comparing three generated drafts against a voice rule
sheet.

* Suggested activity: Scoring a batch of generated posts and deciding which need escalation.

* Suggested activity: Drafting disclosure wording for a campaign that mixes generated and original
images.

Capstone Output

Each participant completes a social media Al publishing playbook for one brand. It holds a scored list of use
cases, a brief template, a voice rule sheet, an approval chart, disclosure wording and an escalation ladder.
The playbook is used at work to brief colleagues, set expectations with agencies and plan a first controlled
trial.
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Frequently Asked Questions

Is generative Al for social media posting suitable for leaders without a technical
background?

Yes. Generative Al for social media posting is taught through templates and worked examples, so the
programme assumes marketing or communications experience but no coding.

Which standard does generative Al for social media posting training draw on?
Generative Al for social media posting training draws on ISO/IEC 42001 for tool ownership and oversight,
and on C2PA Content Credentials for labelling the origin of media.

How is the playbook from generative Al for social media posting used at work?

You use the social media Al publishing playbook to brief colleagues, set expectations with agencies and plan

a first controlled trial on one brand.

How does generative Al for social media posting differ from general digital
marketing strategy training?

Generative Al for social media posting centres on drafting, review and disclosure controls, while general
digital marketing strategy training centres on audience, channel and budget choices.
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